                                                                                                                      JOB NUMBER 

LAKE COUNTY FOREST PRESERVE DISTRICT

SOCIAL MEDIA SPECIALIST
The Social Media Specialist is responsible for managing the District’s social media networks and strategy in order to describe and promote the various functions and facilities of the Lake County Forest Preserves. Responsible for collaborating with news media and marketing efforts to develop successful social media content and campaigns. Reports to the Creative Services Manager.

ESSENTIAL FUNCTIONS

1. 
Manages all of the District’s social media content and networks. Implements strategies to grow followers, engage and retain them. Researches and applies changing technologies, processes and best practices used in social media. Explores opportunities and tools for interactive public feedback.  

2.
Develops, recommends and performs a variety of techniques for social media communication, marketing and advertising strategies. Works with staff to provide public information and promotion for the District’s various facilities, events, capital improvement plan projects, special exhibitions, campaigns, educational and recreational opportunities, and the preserves and trail systems.  

3.
Produces informative and creative content that appeals to specific audiences and captures new followers. Communicates a consistent message to the public, while ensuring quality and brand standards are met. Establishes relationships and networks of industry professionals or influencers on social media. Engages with followers and responds in a timely manner.
4.         Streamlines the process of organizing content and posting through multiple online platforms. Tracks the performance and community engagement of social media campaigns and analyzes success to improve campaign content. Understands key performance indicators (KPI) and defines them specifically for social media. 
5          Collaborates with the Web Designer to use search engine optimization (SEO) strategies to build awareness of the District. 
6 
Takes digital photographs and videos; assists with, or hires vendors to oversee the production of commercial photography, videography, graphic design, writing, and printing.
7.
Performs lifting tasks up to 25 pounds. 

8.
Drives a motorized vehicle to travel to different locations.

9.
Performs tasks that will require walking, bending, stooping, standing, kneeling, climbing, reaching and sitting. 

QUALIFICATIONS

1.
Associates Degree in communications, marketing, digital arts/technology, or a related field.

2.
One year of social media experience.
3.
Familiarity with a variety of marketing, public relations, and website concepts, best practices, and procedures. 
4. 
Strong visual design skills. Experience with graphic design and video software, including Adobe Photoshop, InDesign, Illustrator, Premiere Pro, After Effects, or other visual design tools.

5.
Excellent organizational skills and attention to detail in writing, proofreading, digital files, and in use of content management systems.

6.
Excellent oral and written communication skills.
7.

Knowledge in the use of audiovisual and photography equipment.
8.

Must possess a valid driver’s license.

PSYCHOLOGICAL CONSIDERATIONS

1. Must be able to work independently, manage multiple tasks simultaneously, and prioritize projects.

2. Must be able to deal with people under stressful situations.

3. Ability to work in a fast paced environment with tight deadlines.

PHYSIOLOGICAL CONSIDERATIONS

1. Required to work weekend or evening hours occasionally.
2. Ability to drive a motorized vehicle and travel to other work locations.

3. 
Ability to climb, stoop, bend, reach, walk, sit, kneel, or stand for long periods of time.

4. 
Ability to lift up to 25 pounds.

COGNITIVE CONSIDERATIONS
1.
Analytical skills needed in order to track public engagement; develop recommendations for communications and marketing strategies; determine cost benefit analysis for special events and advertising; and to prepare financial summaries and evaluations of digital tools, programs, promotions and campaigns.

2.
Must possess excellent interpersonal skills to coordinate promotional and marketing activities with other departments, represent the District at public meetings, negotiate with contractors, and maintain positive relationships with District staff and the general public. 

ENVIRONMENTAL CONDITIONS

1. Occasional exposure to inclement weather, extreme heat, cold, and rain, when performing media, photography or video field assignments, and at community fairs and events.

2.
Performs work on a computer.  These conditions include lighting, work surface height, work area and seating. 

The above is intended to describe the general content of and requirements for the performance of this job. It is not to be construed as an exhaustive statement of duties, responsibilities or requirements.
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